





Philosophy of Media – Is the Message
Abstract
The theoretical position dealing with the significance of the mediator in the cognition pro­
cess partially enters the area of epistemology. By both striving to reach the essence of 
what is thought about and eliminating everything that belongs to the mediator in the cogni­
tion process, this position is also in part a kind of “expanded hermeneutics”. Finally, by 
studying the advancement of the knowledge on the mediation of knowledge itself and the 
advancement of the experience within the context of the medium of mediation, this position 
is also a kind of phenomenology.
The philosophy of the media encompasses the theoretical, the practical and the poetical, 
but strives not to be determined by the image, grammar, concept, context, performance, 
performance psychology, or technology – it rather wants to simultaneously preserve and 
overcome all these things within itself.
The conveyance of knowledge is not merely a matter of words. Posterior to the linguistic 


















the	linguistic and	the iconic turn, we	came	to	realize	that	it	was	actually	the 
media turn that	lied	at	the	heart	of	it.











































to	 increase	 their	power,	 just	 like	hieroglyphs	helped	Egyptian	 rulers	 to	be-
come	immortal.	Ruling	over	people	was	greatly	facilitated	by	the	use	of	sym-
bols	(pictures	or	phonetic	writing).








































we	determine	it	as	a terminus medius of all mediation. This	enables	us	not	
only	to	take	a	pailful	of	water	from	the	spring	but	also	to	envision	the	entire	
stream.	Mediations	 can	 be	 natural,	 technical	 or	 naturally-technical	 (given,	
created,	combined).
Philosophical	metaphors	and	analogies	are	often	determined	by	predominant	













Harold	A.	Innis,	The Bias of Communications. 
With a New Introduction by Marshall McLu­
han,	 University	 of	 Toronto	 Press,	 Toronto	
1964.	 “Alexandria	 broke	 the	 link	 between	








































































such	a	 system	of	 symbols;	how	different	 is	 the	 experience	of	 the	phonetic	
























education,	 media	 law	 and	 media	 econom-
ics	 have	 long	 since	 been	part	 of	 the	 profes-
sional	research	and	teaching	standard	in	both	
their	 respective	native	disciplines	and	 in	 the	
transdisciplinary	cluster	of	subjects	formed	by	
culture,	media	 and	 communications	 studies.	
But,	as	Hegel	already	knew,	the	philosophical	
owl	of	Minerva	‘spreads	its	wings	only	with	
the	 falling	of	 the	dusk.’	 (Hegel	 1952,	 13)	A	
systematically	 developed	 media	 philosophy	
has	until	now	remained	a	desideratum	for	re-
search.”	Mike	 Sandbothe, Pragmatic Media 
Philosophy. Foundations of a New Discipline 












is	going	on	 in	 the	world.	We	can	 take	some	
comfort	in	the	fact	that	what	the	media	bring	













In	 the	 film	 The French Connection,	 Gene	
Hackman	 described	 the	 difference	 between	


























The	Phenomenology of the Spirit?	The	same	way	that	there	is	no	regal	path	
leading	 into	 philosophy,	 according	 to	Hegel,	 there	 is	 no	 passive	 cognition	
which	could	reach	Man	through	some	medium.	Hegel	says	in	the	introduction	









What	Hegel	meant	 to	 say	 is	 that	 cognition	 can	 be	 brought	 down	 to	 tools,	
namely	the	medium.7	Just	as	Man,	according	to	Hegel,	is	the	medium	of	the	
activity	 of	 the	 Spirit,	 so	 is	 cognition	 identical	 to	 the	medium,	 i.e.	 the	 ray,	





ment	of	cognition,	 the	self-movement	of	 the	concept,	 the	expression	of	 the	
inner	necessity	of	thought	and	the	inability	to	take	or	give	the	truth	as	if	 it	
were	 a	 piece	 of	money	 –	 have	 been	 confirmed	 in	 the	worst	 possible	way.	





































Individual	 consciousness	holds	 the	whole	within	 itself,	 just	 like	 “the	 inner	

























mediation	 and	 each	mediation	medium.	The	middle	part	 of	 the	 conclusion	
6
Georg	Wilhelm	Friedrich	Hegel,	Fenomeno­













The	medium	 is	not	only	 the	 terminus medius nor	 is	 the	media	merely	 that	
which	is	nowadays	known	as	contemporary	mass	media.	The	medium	is	the	
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The	Wall	 in	Berlin	was	not	high	 in	order	 to	
reach	 the	 sky.	 Into	 the	 countries	 behind	 the	
steel	 curtain	 the	 satellites	 were	 “throwing	
over	 that	 wall”	 female	 bodies	 without	 cur-
tains,	 pure	 sex	 that	 had	 nothing	 to	 do	 with	
freedom,	but	was	still	called	free	sex,	pictures	








one	 side	 of	 the	West,	 and	brought	 the	 other	
side.	Lucky	were	only	those	who	belonged	to	







Filozofija medija – je poruka
Sažetak
Mišljenje koje ukazuje na značenje posrednika u procesu spoznaje jednim svojim dijelom ulazi 
u područje gnoseologije. Probijajući se do biti promišljanoga, te odstranjujući ono što pripada 
posrednicima u procesu spoznaje, ovo je mišljenje dijelom i svojevrsna »proširena hermene­
utika«. Proučavajući napredovanje spoznaje o posredovanosti same spoznaje, te napredovanje 
iskustva u kontekstu medija posredovanja, ovo je mišljenje i svojevrsna fenomenologija.
Sabirući u sebi teorijsko, praktičko i poetičko, filozofija medija želi biti mišljenje koje nije odre­
đeno slikom, gramatikom, pojmom, kontekstom, performanceom, psihologijom nastupa, tehno­
logijom – ali sve to želi imati u sebi sačuvano i nadvladano.
Transmisija znanja više nije samo stvar riječi. Nakon lingvističkog	obrata i ikoničkog	obrata, 




Die Medienphilosophie – ist die botschaft
Zusammenfassung
Die theoretische Position, welche die Bedeutung des Vermittlers im Erkenntnisprozess aufgreift, 
betritt partiell den Bereich der Epistemologie. Indem sie nach Essenz des Durchdachten trachtet 
und sämtliches eliminiert, was dem Vermittler im Erkenntnisprozess angehört, wird diese Position 
zum Teil ebenfalls zur „erweiterten Hermeneutik“. Letzten Endes, indem sie den Aufstieg des 
Wissens über die Vermittlung des Wissens selbst erforscht, sowie den Fortschritt der Erfahrung im 
Kontext des Vermittlungsmediums, erzeigt sich diese Position auch als eine Art Phänomenologie.
Die Medienphilosophie umschließt das Theoretische, das Praktische und das Poetische, ist je­
doch bestrebt, nicht durch Bild, Grammatik, Konzept, Kontext, Performance, Psychologie der 
Performance oder Technologie determiniert zu werden – vielmehr ist sie bemüht, all dies simul­
tan in sich zu bewahren wie auch zu überwinden.
Die Wissensübermittlung ist nicht lediglich eine Sache der Worte. Im Anschluss an die linguisti-
sche	Kehrtwende	sowie die ikonische	Kehrtwende gingen wir in der Annahme, dass eigentlich 




La philosophie des médias – est le message
Résumé
La position qui traite de la signification de l’intermédiaire dans le processus de la cognition entre 
en partie dans le domaine de l’épistémologie. En s’efforçant d’atteindre l’essence de ce qui est 
pensé, et en éliminant ce qui appartient à l’intermédiaire dans le processus de la cognition, cette 
position est aussi, en quelque sorte, en partie une « herméneutique élargie ». En étudiant l’avance­
ment de la connaissance de la médiation de la connaissance elle­même, ainsi que l’avancement de 
l’expérience du média de la médiation, cette position est également une sorte de phénoménologie.
En englobant le théorique, le pratique et le poétique, la philosophie des médias se veut une pen­
sée qui n’est pas déterminée par l’image, la grammaire, le concept, le contexte, le spectacle, la 
psychologie de la performance, la technologie – mais qui veut préserver et maîtriser tout cela.
La transmission de la connaissance n’est plus une question de mots. Après l’inversion	linguisti-
que et iconique, nous réalisons qu’à la base des deux était l’inversion	médiatique.
Mots-clés
philosophie	des	médias,	média,	médiation	de	la	connaissance,	médias	de	masse,	inversion	médiatique
